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Critical Thinking, Ethics and Trust – Intersections of Scholarly Communication and Information Literacy

	Authority is constructed and contextual

	Information resources reflect their creators’ expertise and credibility, and are evaluated based on the information need and the context in which the information will be used. Authority is constructed in that various communities may recognize different types of authority. It is contextual in that the information need may help to determine the level of authority required.

	Information has value

	Information possesses several dimensions of value, including as a commodity, as a means of education, as a means to influence, and as a means of negotiating and understanding the world. Legal and socioeconomic interests influence information production and dissemination.



	Scholarship as conversation

	Communities of scholars, researchers, or professionals engage in sustained discourse with new insights and discoveries occurring over time as a result of varied perspectives and interpretations.
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ETHICS

Attribution
· Plagiarism
· Self-plagiarism
· Authoring
· Contributions
(Mis)representing one’s work
· Falsifying
· Fabricating
· Republishing
· Fraud
Withholding information
· Data
· Negative Evidence
· Data hoarding
Research practices
· Subject protection
Citation practices
· Self-citation
· Buddy citing
· Citing without reading
Publishing/dissemination practices
· Predatory practices
· False claims
· Pricing
· License terms
· Data collection and reader privacy
· Micro-publication
· Retractions
TRUST

Authority
· Expertise
· Reputation
· Experience
· Credentials
· Citations/Impact
· Credibility of methods and results
· Familiarity
Source
· Journal credibility
· Author affiliation
· Editorial board
· Publisher 
· Form of media
· Social media
· Preprints
· Peer review
· Quality
· Relevance
· Publication country of origin
Transparency
· Funding source
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	Information creation as a process

	Information in any format is produced to convey a message and is shared via a selected delivery method. The iterative processes of researching, creating, revising, and disseminating information vary, and the resulting product reflects these differences.

	Information has value

	Information possesses several dimensions of value, including as a commodity, as a means of education, as a means to influence, and as a means of negotiating and understanding the world. Legal and socioeconomic interests influence information production and dissemination.





COPYRIGHT

· The right to copy 
· Explicit in constitution
· Form of property
· Primarily civil/contract law

Rights
· Reproduce 
· Distribute
· Make derivative works
· Public display or performance

Fixed in any tangible medium
· Much of what we encounter in our daily lives is protected by copyright
· Includes physical and digital works
· We all own thousands of copyrights

Transferrable

Can be:
· Retained
· Waived
· Managed

Creative Commons
· Mechanism to manage your copy rights
· Form of contract




FAIR USE

· Part of copyright statute

Exceptions to Rights of Copyright Holders
· Criticism
· Comment
· News reporting
· Teaching (including multiple copies for classroom use)
· Scholarship
· Research

Four Factors
P – purpose and character of the use
A – amount and substantiality of the portion used 
N – nature of the copyrighted work
E – effect of the use upon the potential market 

Is a right.
(Neutral fact)

Should be exercised.
(Opinion)

Can be reasonably evaluated by non-lawyers
· (Opinion of non-lawyer)
· (Use at your own risk)
· (Must be 18 years or older)
· (Void where prohibited)


